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MARKETPLACE

Memo To: Mayor Keith Corbett
Members of the Brookings City Council
From: Brookings Marketplace, LLC
Subject: Progress Report
Date: August 2, 2017

The purpose of this memo is to provide the City of Brookings with a progress report highlighting
our efforts to develop the Brookings Marketplace project. The report covers the period of time from
January, 2017 when the development agreement between the City and Brookings Marketplace, LLC was

approved through July 2017. The report is divided into three sections.

o Section One: Administrative/Planning/Marketing Activities
e Section Two: Significant Results
e Section Three: Objectives Moving Forward

Section One: Administrative/Planning/Marketing

It was generally believed that because of the disruption that would be caused by
the reconstruction of 6 Street and the 1-29 interchange, 2017 would be a year that would be primarily
devoted to the formation of the development team, completion of due diligence activities by the
members of the Development Team and commencement of marketing efforts. The goal of the
Development Team was to position the project in the market so that real interest in the site would begin

to materialize in 2018.

To successfully accomplish their initial objectives of developing a site plan, identifying prospects
and completing the due diligence work outlined in the development agreement, team leaders
established a systematic and focused routine for the group that was intended to insure that the
Marketplace moved forward on a systematic basis. The following items were accomplished:

Administrative

e The team leaders finished legal work necessary to put the Operating Agreement for
Brookings Marketplace, LLC in place.

¢ Scheduled regular monthly meetings of the project team. The meetings have been held in
either Sioux Falls or Brookings and have allowed team members an opportunity to meet

face to face to review progress, discuss problems and establish goals.

e Scheduled regular weekly conference calls between the members of the marketing group.
The goal of the marketing group has been to systematically identify prospects that would fill
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gaps that currently exist in the Brookings retail market and find prospects that might
identify Brookings as a logical expansion opportunity in eastern South Dakota.

The marketing group consists of Reggie Kuipers, Bender Commercial Real Estate, Steve
Schwanke, Inland Development Partners and Jon Fahning, Shingobee Real Estate. Reggie’s
focus is on the marketing of the project to local and regional retail prospects while Jon and
Steve have focused on larger regional and national prospects.

e Had regular contact with city personnel and members of the Brookings Economic
Development Corporation staff to discuss prospects, project timing, zoning issues and
environmental concerns. The objective of these meetings was to exchange information and
make certain that local officials of what was being done to move the Marketplace forward.

Planning

In order to successfully present a vision of the Marketplace project to prospective tenants and
the community and to move forward with the due diligence activities outlined in the Development
Agreement between the City and Marketplace, LLC, it was necessary to expand the development team
to include an architectural design firm capable of capturing the team’s vision for the site and an
engineering firm knowledgeable of the site as it currently exists and qualified to address the drainage
and environmental issues that have been identified on site.

Three architectural firms (Perspective, Inc. Confluence and JLG, Inc.) were invited to submit
design proposals and participate in team interviews. After presentations and interviews, Perspective,
Inc. was selected to become a member of the development team. .

Banner Associates was selected to provide engineering services for the project. Banner is
currently revising the ALTA survey for the site, completing analysis of drainage and wetland issues on
site and completing preliminary design for the infrastructure that will need to be constructed on site.

Developing the initial site plan for the project was time consuming and intense. Several plans
were reviewed and discussed as the Development Team members sought a plan that would attract
prospective tenants, maximize the development potential of the site and be consistent with the overall
objectives of the City. Site planning was further complicated by the presence of the natural drainage
way that runs through the site. Finalizing a site plan that maintained the drainage flow through the site
and took advantage of the aesthetic possibilities of the natural area and addressed the requirements of

the Corp of Engineers was a complex process.

After reviewing the various environmental reports that had been done during the time the was
acquiring the site, legal counsel for Marketplace, LLC recommended that additional work be completed
to update the Phase | Environmental report that was completed in 2011, and that further testing be
undertaken to determine the extent of any environmental issues that may exist under the concrete slab
that remains from the former SDDOT highway maintenance shop and office building. Geotek Testing and
Engineering Services, Inc. was retained to complete this work. The updated Phase | has been finished
and the development team is working to schedule the testing needed for the former maintenance shop

site.



The final planning and development activity initiated during the time period covered in this
report is the submission of the rezoning application for the site. The zoning application was submitted to
the Community Development Department on July 17'. The application was reviewed and approved by
the Planning Commission on August 1%. The zoning application is scheduled to be on the City Council
agenda for review and approval August 22" and September 12",

Marketing/Community Awareness

Beginning in March, the members of the marketing team began a systematic assessment of the
existing Brookings retail environment and an analysis of likely prospects that might have an interest in
doing business in Brookings. Existing retail leakage reports, data compiled by the Brookings Economic
Development Corporation and the marketing team’s knowledge and familiarity with national and
regional prospects were instrumental in shaping the initial strategy that evolved for the project. The
strategy formed the basis for the presentation that was taken to the ICSC conference in May. A copy of
the 1CSC marketing package is attached to this report as Tab A.

Three team members (Reggie Kuipers, Steve Schwanke and Jon Fanning) from the Marketplace,
LLC attended the ICSC conference in Las Vegas in May. During their time at the conference, marketing
team members participated in 12 scheduled calls on potential retail tenants and made 60-70 informal
contacts with prospective clients. Team members were also able to participate in various social
functions that enabled them to further introduce Brookings to the retail market.

In addition to getting ready for ICSC, development team members also focused on building
community awareness and support for the Marketplace. In July (6" and 10") community meetings were
held to introduce the Marketplace to the community and to seek public input. The first meeting was
held in cooperation with the East Brookings Business and Industry Council. At the first “open house”
style meeting more than 30 attendees were able to review the development plan and offer suggestions
and ideas for how to improve the project. The most frequently asked question from attendees was

“How soon can you get started with construction?”

The second community meeting, held at City Hall drew over 20 attendees. At both meetings
attendees were given an opportunity to complete a short written questionnaire. Attendees were asked

four questions:

What do you like best about the Marketplace project?

Do you have suggestions about how to improve the project?

Would you like us to stay in contact with you as the project moves forward?
Do you have any other thoughts about the Marketplace that you would like to

share?

O 0 O O

A total of 9 questionnaires were completed. A summary of the responses to the questionnaire is
included in Tab B.

Section Two: Significant Results

As stated earlier in the report, because of the rebuilding of 6t Street, 2017 was viewed



by members of the Development Team as a year that would be devoted primarily to planning and
marketing. It was generally believed that retailers would not take a serious look at Brookings’ potential
until street construction was nearing completion and it was possible easily drive to the site. The surprise
(pleasant) has been the level of interest that was generated at ICSCand as a result of the contacts
(regional/local) that have been made by the marketing team. As of the date of this report, the marking
team is actively working with three potential junior box tenants in an effort to secure Letters of Intent.
While not binding, a Letter of Intent is the first step toward securing tenants for the Marketplace.

The team also has initial discussions underway with several restaurant prospects and other
tenants that could occupy space in one or more strip centers that could be developed in the project.

Section Three: Objectives Moving Forward

Looking forward, marketing will continue to be a priority function of the members of the
Development team. During the next six-nine months, team members will also strive to accomplish the
following objectives:

August

o Planning Commission approval of rezoning application
o Completion of final environmental reports

September

Rezoning approved by the City Council
Continue tenant negotiations :
Secure initial approval of wetlands designation from the Corp of Engineers :

Preliminary infrastructure improvements budget complete

Project proforma complete
Submission of Preliminary Tax Increment Financing Plan to the City

C O 0O 0O 0 O

October

o Submission of Tax Increment Financing Plan to the City
o Continued tenant discussions

November
o Continued tenant discussions

December

o Approval of TIF district by City Council
o Submission of infrastructure financing/loan application to a local lender(s)

o Preliminary infrastructure loan application approval
o Infrastructure plan released for contractor bidding



o Third Letter of Intent received

February

o Infrastructure loan closed
o infrastructure bids received

March

o Infrastructure bids approved
April

o Phase | land sale from City to Marketplace LLC
May

o Phase linfrastructure work commences.



Tab A:

ICSC Marketing Information Brochure



Woa'so1apuag@;aifial
9962'96v509 (2)
£991°28£°509 (0)

aj®s3 [eay |21013WW0N Japuag
SH3diny 31993

,Ho?o.m

971 ‘sJajwed Juawdojanaq pueju|
pue *ou| 'Jusludojana(] JSampi Japuag Aq asmyuaa jul y

Y1OAYA HLNOS 'SONIIO0YT

.“_u<._n=m=_~_<

UDJ00I]

woa-dppuejuE)ayuRMyIsS
¥429-56¥-256 (0)
9852-896-219 (9)

925G ‘NI Msed Sino7 18

06 a)ing "anuany aljgnday QyEe
siauped juatudojanag puejuy
IANYMHIS IA3LS

SHINLYV
INIWdOTIATA ANVINI




UBld JUaWIO0[PAS0 aNs % - - I
ANINdOTIAIA ANVING

e e

B

S9|21UsA 000‘ST JO uNo)H
Ajleg s8eusny pauiquio)

T ]

® 810¢ Suuds
s|qejieny T 3seyd

10V 096'6

sped niyl-sauq
94015-)
S|910H
diis j1e1ay
xog Jojunr O
5107 Apeay-pjing

POUN0E
Wriag/rog 1

aNUINY pUZE

S9Ny T'/ iz dseyd ©
’mb< 7' 1¢ T 3seyd ©
S9I0Y G'87 :9ZIS [32ikd

nouyar
ErIN o |




Auped sit
1004 Jo0pu}
asnoypiatd
1[0l DINOM 18Y3 JJTUDD UD(1€3138] BAUMO
AY0D 35 0O0'0ST € 10) Aemisspun st Suluueld .
HILNID NOLLYIHIIY

101
w /gL
520 /anIowWoNy g0}
%ty A0 uw g
sBlIossadY/|21eddy [e10)

2107 93UIS e T dn t ¢ p
531015 PoO4 |P10]
Z10T 23Ui5 9692 dn) wgya
Sumung/dunes elo]
Wy zat

S2{ES |IB19Y |B10f

2107 2uis %z dn w g'geg
sguiyooug -sajes je3o0f .
HLMOYD VL34 ONOYLS

uaysuedxa

e sapelfdn AY|1984 0] AeMiapun Suiiue|d

910¢

Ui Py SIUBAD 29T papualiE 9jdoad ZET 21T

131U87 124D 45 ODO'0E

aaejdionaen au; wody

%30|G 2 P3IEI0| JO1UII JUBAS PIUMD Al
HIINID HLHMS

+TOT Y1 Pasuadxd UoHpw BS 19A0 tyJIRasay

swiesfoud gud ST PUe 5181SPLU £€ "SI0Ujlu

5/ ‘suonez|jeiaads of ‘siofew £ duliayo

sadAojdwa eut'y

€19'2T -UBL{I0IUB 9107

Al 35@8sE] 5, 210580 WINOS

513A|UN LIS F1054EQ YINDS JO SWoH
NOLLYINA3 HIHDIH

ssaA0j0WE 800°T ~ NE
agAojdwo
971G - Butin1Jenuejy ucsie]
saahojdwe g0a‘T — SalwoIeq
sa@Aojdw] Buunioejnuen jofely «
a1el awAoidwaun %52 -
slojeq Lanos
gjnuely jo 13Aojdwa j5adie| .7 -
INIFWAOTdINIY DNOYLS

910¢
‘aUdip -RI0NEQ YINOS Ul FAY 03 338|d 153g -
3417 40 ALIYND

EY9'EC vopeindad .

e103eq YInes u Al 15a8ie] gt .
ALINOWWGQI SNIMOYSD ¥

[A4YNNNS]

Py

B

2Ny WIALOANDIY NINg




12uIs1g
jooyos s3upjooud

Niewedy
Jew|eap

. SWd1SAS
yijeaH saupooug
99AAH ,

NE © L

mu_CO‘_uv_mD ﬂ_“lx saNDaLIva |
Anisianiun , .h

L=
<

9115 e103eq Yinos - ! R
siaAojdwig tofepy = il .

SIMO]
sguiuuny ©

' uewijepy O " ] e .ﬁ
| - .|.. iy A

P

=== .n...\mﬂ_u«. @ svacnvo

AT |rI!l\y. AW R

o | B

S ‘ai@ lewiey
Jondyyn B T e

Si3]1e1ay |BUOIIEN

A

: y ALISUIAING 3LVLS

o T ..,/ sbunjooiq m t _ L | viodvd HLNOS r
- lay \ : ! RE
; _ R



a
80
]
c

00

w

b
=
)
£
a

o
)
>
)

O

Aarzil

1
i

Bptar Bl

L EEL U EVE N}

broaniu
- D
N, i

HM |

Development Signage

i ]

RN e

5381 ADT

Mughivay 12 1Sth Strece} u4)

/f@ Site Development Plan

TNLAND DEVELOPMENT
PARTNERS

10V 096'6 @ 62 IS

Bender E#
|



SHINLYVd
ININdOTINIA ANVINI

,aw:um

JIVYNIIS INIWd0T3AIA

HNYE
=—inox
510103 RERtel
Tupeioy siydn - m :O>
031 2iqewwesIog $i010)

Juneioy sy
Q31 qewwesdony

: FHOLS— Sujictoy sydn

a3 2AgewinesIong

teinfe ¥,

Quieroy siydny
0N aqewwesdosy

picog o3pIA




SHINLEV]

*60 A
2102 60 Aok L10Z '60 Athi LINTHNJOTIAIA ANYINI
il ! 1y ce | 3o G
net 659 Sz o et i (a3ey Aury] IO Fweds e 500°t et 556 Wl 51§ (930 Auy) uibug awedsiH
2 cor X 8sr it s2r S230Y 9404 JO oML
w91 11 g1 ¢ 95t s93e 21014 20 0w
. ter il [° w0 otz Jucqy BIeY SRIG BWOS
NM.“ Mnn M” ... “nu Mn_ _c..w._wu_-w”weﬂs.”n_. u._._“ua.w %00 ot %00 o1 00 ] Buoty Jopueist Jyey
ey e i a6 e suety urite “9'€ (1T} BEE £90'1 ez 298 aud(y LeY
rel'l s0r 51 &7 ETT DI VEIPU] UEILILY .““ - ”m” .J\.M M me oy MMM Surle :q_u_.-_:“n_«u.“““
z ' o
A et e e S i o “res  sezor 506 e wzes 08T Suory axum
Wwas3g p na usang Jaquny soquny A1y pue soey E-«.-n—uen soquiny ...-!onu«g aaquuiny .:-uls.:eu ““.....““ A3 pue odey
Z0Z 9t07 010t snsua) Rt s gt 495 *OS§ +58
w01 sty et oy ™Y 9¢ +58 ot e e 0001 €08 s - 52
e 89¢ ez T+9 e T (41 [ RX-13 : . N + 8
e serm Ss e we o o e s an s ]
) 658"t g 4001 il £55°1 ¥9- 55 i a9t J.._ B g ot0'c i
'L 5Lt "e'L 22 wog 6CO't rs-sr _.._ = an...m e oaom soc'e o
%69 €912 s Tra't “Z3 see't reoSE a.g s sso's wo'st oto's Ter's i
5551 rSLE %@ 5t 699°€ o €1 (2074 vE- ST Eery cs's OiET v”..u ot oot
LT £09's 55T ov9's LEFH sre's *0- 07 wi'or e P vosE Q.m..n ot - 81
%6°TL oTv'e LA 9r0'E %2 el €00'E 63t shole ces't s et o't hetchi
"' ] wor 6 a6 958 -0t Jrovm exp¥E om 0i9't oty oes
e g 690't "5 T €E0't By £10'1 5.3 .ua . u.e._ .,o s o gse't vig
"6 581t £ 2 (1351 tel'§ 1 r-3 . * ¥
ey Jwquuny W4 quiny USSPy angquiny 20w Aq :ﬂ:q-:ﬂﬂl E'Hb&ﬂﬂcﬂ = uﬂgzﬁﬂcﬂ Aguny otoT ”ﬂ—””u Us Fﬂ ED—MI_EQQL
e L16'rLS oo sz proz smea owWoI] endeT i3 S9L'LTS ({44 2woduf endey S8y
8 e ! 3 01698 910'79s BUGOU] DISUISNOH ABEAAY
SUST9S 1967953 *usRL PISTSISH BOEsdy 26'785 Tr6'vos suiaaug prouznow uTIpe
t8e'srs I69°6CS SWBIL] PRUDTAOY UTIDRLY *
- " 2t 52 [ e T =3 ~000 0078
%m.m Mmm mmm T .»N“".“n” 6 € ats “8'T sre 6666615 - 00D 0515
R e e Bt entt - 000001 “i 0s6't wo Bt 666°6¥15  000'001S
Mm.: 920°1 ofe &whﬂ& .own%“M” ETT 2691 %ot yor't 666°66% - 000°5¢S
et Si9't - 550000055 “eal e =591 or0't 666'¥LS - 000'05S
ey . o G56.¥c2so00S 911 se8't € 5t T06'1 666'6rS - LOO'STS
sty 690'1 92e1 656'675 * 000°SES s coe weoiet mo 666'5ES - 000°525
. g - 000°5T
oL 909 sty See000' 928 et st “TTt 6081 666775 - 000'51S
w19t s1§'s 6r2'1 666'TIS  000°S1S Eort 26't e Pl 000'518>
%l (1 5191 615°1 090's15> N y
sy - y N w3 AG SO EoE-;:aN sequany E-ﬁrnuna~ equiny Dwod] AQ SPOYISNOH
1zoz
e ) - WG Ll L]
TR %0f € BAOU) PPUSLABH LEPerl 3 MMD ur””” 4.”.._,“ A »H. L-neu
. i) ¥ N o
HM M oy mm .u n:.“u“:_h.w tele'o Moot ~0t 1 ey
A0 Sigier % oinsh 6L 0 wITY Ty sptovesnoy
“iso ot e k0o et "o uoarndey
jeuoje L} » ETRIUY - ISPUDS,
jeuogen oy 218y enuLY T20Z - 9TOZ SPLIIL u m,: " ...Wm -Mw fmat reoe uwuuw«__n.“.: ‘
£5T (373 oGy uoine y 4 , 5 !
. 2133 [ e’y KN Bursnoy pedna>g Jeiuey
$40°s 39T yun Busnoy PaeNIdQ Jaay
. . o * * Buys: 180230 JBuK
(3144 80’ 88 N BuisnoK BRENIID JauN0 ”m.ﬁ» H.ww Mm.nuc . H.Mo hon”.uﬂzo.up_.”
wez 2T 9T 015 ployesnon aSeiany om nr.o cos's sro's copwey
SOt'y 2 4 59" s,
26c%6 9905 mﬂ.” G,H.._.‘!«.“ et 80v°21 vz SProuRsnaN
81T astez ses'tz e et 81°Ze sEa'6T uouenaoy
rzor 9102 ot0z snsuay hewwns tzoz sroz oroz snsuad Meunuag
: 5 shebr:
SNIDRS PINUIW QT i) BANG e o uade g SMMw“.“.ng_”_MMm N:m.u.. L1 saagi el g
900¢5 ‘1A anos ‘sSuvionss .
WOIS “sspciny 21669y Aq pasedeig asecionien sBumooig UOIS "s:a0iny 315663y AQ pasedsig epe sSuoosg

3]10.4 awodu] pue djydesGowaq

3j1joid4 WO pue djudesbowag




ey 1eNSRNS ueyjodoy) 9s ‘sbupoc.g
20098561 109¢

DO9SSGT 109t

90045

eeg yines

Auned tBurrcosg

wsgd
4noig ¥30|g SNSUI)
13983] Snsuad
‘aped a1z
s
Auno)
A
Ul pIARIO| SEIUS SIYL

S0 ===

L555L'96 -@pmibuot 262 1T vr -apmnel
UOLS ‘saaciny 1668y Aq paiedary

HEES 2I0UNL DE *0Z 0T BWiy dAug [

900L5 "EI0NRQ Inos ‘sdumowrg
vpsImRiy sburtoosg

dely s{ie3aq s

SHINLYVY

ININdOTIAIA ONVTINI
102 "60 Atk
10 . e
i Hion g
HE T 9ert "0t 63t “oz reg (woey Auy) LIDLO JwRdTIH
"ot 1 £se T 4 60 a5t L FAITY BI0p¢ 4O Gy
Tyl 69 Tt 509 *E0 SBE oy Uty JRQ WG
=00 u P 1 “s0'0 3 suoly Jepuess| Jypey
%L 2Lt LT e’ 4 ire ouojy veTsy
6T et 6z 4248 3T [A{g} PudTY uStpU] LENISULY
pltA 4 (733 *ug'l 173 o L114 uafy 0Ty
"9 88 £65°6€ 560 €238 [114f4 4 duoy @3y
vy squny a0y saguing quoy Aysnung pue 300y
1zoT E:24014 0THZ SNIUID
*aZ T %6 A .10 R &4 s ~55
Y 1£6°T b B < 31 T 1150 LI RR 72
50 199°C L TTre %6 S 60T ¥l SS
9 0k [ 8ol EW°E ke 626°E ©9- 8§
‘ul 6 o230t "0 osc't %NELl GE9'Y $5-SF
“e¥ 01 1:9°y tur'e 1E0°Y “af & or6'E LU 13
%G £ L heal ] 9T 992°s *EEl EBE‘S e ST
a5 F1 9ur'p %0°51 i99'e »9 9t [173] (24
W96 oty =36 sat'y nr ot (1144 6t - st
for s g S 5T wts 3154 ¥i-or
W55 L't "a5'S 90 “95 9522 &5
HeT'E eLs't b § 0€5°T 9 (<354 r-Q
Waey Jeguny WINAd 19wy ey Jquny 26y Aq uoneindog
12414 2102 0102 snsU)
S20'823 1r0's28 Buoou| erde] i3
510028 eS2ESS SWCIU| OLSAGH Abrisay
[72 411 oLE'LYS FWOIU] DIBUOZNOH UEDILY
BT acs 24 ~000'00T¢
s € 959 S5¢ €o6'6als - 000°0S18
STl 95°C (Y144 666°6rts - DOD'OOLS
T4 2 £08°2 [ {344 656'665 - D00'SLS
i 61 B86°°C c'e 665'7LS - DCO'CSS
ol [$4% 4 TE9'L 656'6YS © DOU'STS
“0'2 Tt 404 664'FES - 000'STS
%t I1 L1124 o't G68'rLS - 000513
"L £l (4334 99T 000°515>
WUeIBg Jequiry 1sgumy JUOU] AQ SPIOUISHON
Troz £ 1114
683 IS T ‘a8’ SWAIU] PIOUBINCH UCPIY
nEL'0 “ Tt 660 THH Um0
w0 eo't “x00 sannuey
WL 0 it t oot IPOYITCH
*utT 0 "ty 7600 uspitinaog
leuopen neg way ANy (RAULY TZOT - 9TOT :SPUJL
Faid 562 et Wy uepant
090°2 £ 66'S “un Busnoy padnaQ L2suey
905701 atv'ot 856 saun burcnoy popinasg Joumg
we TtT sCT s proyrtnoy sbesay
8766 (< %1 *06°0 IS
S69°LY 6£8°91 te5'st SPIoySTal
999'or *rETr £6s’or uepTinoeg
TToT 10T 010T sAsua) Asqurwng
SMHPRI JINURY OF 1DUNH) 2AUQ AT ooy

BOIS "Ss3diny 31662y Aq puindarg

911Jo1d 3Luodu] pue dudesbollaq

90045 "e10%eQ yinos ‘sbuinocsg

r@? s

aeidpey sbuowg

daDUOT



Woo°'0218pUag(D)alsda)
9962°96%°509 (9)
£991°28.'509 (0)

2)e)s] |eay [e10sBuL0Y Japuag
Syadiny 319934

awqa.m

71 ‘s1alueq Juawdoanag puey|
pue ‘ou| Juswdojanaq 1sampty sapuag Aq ainjuan yuiol y

Y.LOJIVA HLNOS 'SONDIOOYd

wod dppueui@yayuemyass
¥¥29-66%-256 (0)
98672-896-219 (9)

92185 NI "ed sinot 1S

(G aung ‘anuany ljgnday QyEE
Siauped Juawidojanaq pueju;
FUNYMHIS IA3LS

SUANLYVd
INIWdOTIATA ANVINI

1JV1dLINYYIN

IHOO0I(



Tab B:

Community Meetings Summary



Brookings Marketplace
Community Meetings Summary

Two meetings were held:

e July6,2017
o 4:30-6:30PM
o Whiskey Creek Restaurant
o 30signedin
e July 10, 2017
o 4:30-6:30
o Brookings City/County Building
o 20signedin

Summary of Questionnaire Responses
e Questionnaires Filled OQut: 9

Question #1: What do you like best about the Marketplace project?

Total Responses to Question #1: 8
Comments:
e [ntegration of the bike trail (2)
e Water feature (3)
e Outdoor entertainment area (2)
e Possibility of more shopping (2)
e More eating places
e Good land use with variety of commercial uses
¢ Finally being developed

Question #2: Do you have any suggestions that you would like to make that would improve the

proposed Marketplace plan?

Total Responses to Question #2: 5
Comments:

e Add a Firehouse Subs
e Add a Kohl’s Store

e Be sure to work with the public who live within one mile of the project (including those

outside the city limits)

e Plan appears to have several drive-up food businesses. Would like other family type

restaurants (IHOP, Smitties, Perkins)

¢ Be creative with water management. Where possible use permeable surfaces or other

methods.



Question #3: Would you like us to stay in contact with you regarding the project as we move forward. If
so please provide us with you e-mail address.

Total Responses to Question #3: 2

Question #4: Do you have any other thoughts about the Marketplace that you would like to share?

Total responses to Question #4: 4

Comments:

e Afocus on “place making” would really help make this a destination. That is hard to read in
at this stage but | really hope to see that developed more.

s [Keep up the good work.

e Can't wait.

e [f this goes through, what is the plan for the traffic lights on 34®/Hwy 14 by pass and on
32"/Hwy 14 by pass?



